MARLANAS  Ccommonwealth of the Northern Mariana Islands

Visitor Arrival Statistics

Fiscal Year 2004 - 2005

2004 2005 % Change

TOTAL TO DATE: 306,702 310,511 1.24%
October 38,512 40,042 3.97%
November 43,361 43,890 1.22%
December 45,587 47,817 4.89%
January 49,160 50,270 2.26%
February 47,362 46,356 -2.12%
March 43,125 42,719 * -0.94%
April 39,595 39,417 -0.45%
May 39,216

June 45,714

July 47,442

August 45,505

September 46,356

YEAR TOTAL.: 530,935 310,511

Calendar Year 2004 - 2005

2004 2005 % Change

TOTAL TO DATE: 179,242 178,762 -0.27%
January 49,160 50,270 2.26%
February 47,362 46,356 -2.12%
March 43,125 42,719 * -0.94%
April 39,595 39,417 -0.45%
May 39,216
June 45,714
July 47,442
August * 45,505
September 46,356
October 40,042
November 43,890
December 47,817

YEAR TOTAL: 535,224 178,762

* Revised



MONTHLY VISITOR ARRIVALS BY COUNTRY OF RESIDENCE

FROM JAPAN FROM KOREA FROM U.S.

2004 2005 % Change 2004 2005 % Change 2004 2005 % Change
Total to Date 226,575 219,665 -3% 38,863 38,551 -1% 7,439 10,058 35%
October 27,125 28,586 5% 5,453 3,156 -42% 979 2,089 113%
November 33,294 30,454 -9% 4,829 4,723 -2% 840 2,714 223%
December 34,689 34,015 -2% 5,267 6,492 23% 861 623 -28%
January 34,388 35,795 4% 7,825 7,554 -3% 700 819 17%
February 35,416 30,040 -15% 6,434 7,328 14% 1,747 1,743 0%
March 33,191 32,845 -1% 4,228 4,641 10% 912 940 3%
April 28,472 27,930 -2% 4,827 4,657 -4% 1,400 1,130 -19%
May 28,172 4,294 1,621
June 32,822 5,967 1,967
July 32,037 7,298 1,125
August 28,710 8,530 1,417
September 36,215 4,508 625
YEAR TOTAL 384,531 219,665 69,460 38,551 14,194 10,058

FROM GUAM FROM TAIWAN FROM HONG KONG

2004 2005 % Change 2004 2005 % Change 2004 2005 % Change
Total to Date 11,246 13,371 19% 287 1,514 428% 1,276 1,851 45%
October 1,799 1,538 -15% 39 34 -13% 224 144 -36%
November 1,576 1,729 10% 73 329 351% 169 355 110%
December 1,668 2,191 31% 40 323 708% 206 330 60%
January 1,440 1,710 19% 36 168 367% 237 185 -22%
February 1,409 1,846 31% 42 224 433% 139 331 138%
March 1,572 2,020 28% 27 204 656% 137 227 66%
April 1,782 2,337 31% 30 232 673% 164 279 70%
May 1,717 39 132
June 1,921 23 143
July 1,680 68 193
August 1,237 52 158
September 1,583 28 95
YEAR TOTAL 19,384 13,371 497 1,514 1,997 1,851
FROM PHILLIPINES FROM CHINA FROM OTHER AREAS
2004 2005 % Change 2004 2005 % Change 2004 2005 % Change
Total to Date 2,903 2,656 -9% 14,558 19,034 31% 3,555 3,811 7%
October 396 477 20% 2,157 3,541 64% 340 477 40%
November 371 478 29% 1,830 2,687 47% 379 421 11%
December 537 489 -9% 1,819 2,803 54% 500 551 10%
January 337 314 -7% 3,727 2,938 -21% 470 787 67%
February 353 302 -14% 1,435 3,862 169% 387 680 76%
March 509 255 -50% 1,594 1,119 -30% 955 468 -51%
April 400 341 -15% 1,996 2,084 4% 524 427 -19%
May 485 2,263 493
June 496 1,746 629
July 429 3,742 870
August 486 4,405 510
September 427 2,524 351
YEAR TOTAL 5,226 2,656 29,238 19,034 6,408 3,811




VISITOR ARRIVALS TO SAIPAN - APRIL 2005

ARRIVALS BY MODE OF TRANSPORTATION Apr-04 Apr-05 % CHANGE
Air Arrivals 38,491 38,316 0%
Sea Arrivals 561 241 -57%
TOTAL ARRIVALS 39,052 38,557 -1%
AIR ARRIVALS BY COUNTRY OF RESIDENCE
JAPAN 28,114 27,428 -2%
Kanto (Tokyo) 16,214 15,578 -4%
Kinki (Osaka) 5,386 5,306 -1%
Tokai (Nagoya) 2,999 3,332 11%
Tohoku (Sendai) 1,286 1,157 -10%
Kyushu (Fukuoka) 290 290 0%
Hokkaido (Sapporo) 280 247 -12%
Chugoku (Hiroshima) 413 325 -21%
Shikoku 320 271 -15%
Okinawa 66 50 -24%
Others 159 60 -62%
Not Specified 701 812 16%
KOREA 4,825 4,656 -4%
UNITED STATES 666 823 24%
GUAM 1,782 2,072 16%
TAIWAN 30 232 673%
HONG KONG 164 279 70%
PHILIPPINES 400 336 -16%
CHINA, P.R.C. 1,996 2,084 4%
OTHERS * 514 406 -21%
ARRIVALS BY MONTH FY 2004 FY 2005 % CHANGE
TOTAL TO DATE 302,102 302,810 0%
October 37,854 39,193 4%
November 42,496 42,367 0%
December 44,865 46,577 4%
January 48,638 48,928 1%
February 46,632 45,440 -3%
March 42,565 41,748 -2%
April 39,052 38,557 -1%
May 38,526
June 45,071
July 46,241
August 45,505
September 45,603
YEAR TOTAL 523,048 302,810

Source: CNMI Customs Declaration Form

Ship Arrival : APRIL 2005
Military Ship: USS Los Angeles - 241 crew (april 8 - 11)

Cruise Ship: None



VISITOR ARRIVALS TO ROTA - APRIL 2005

Apr-04 Apr-05| % CHANGE

TOTAL ARRIVALS 543 828 52%
ARRIVALS FROM GUAM 543 828 52%
JAPAN 358 502 40%
KOREA 2 1 -50%
UNITED STATES 173 35 -80%
GUAM 0 265 -
TAIWAN oo o -
HONG KONG oo 0o e
PHILIPPINES oo s
CHINA, P.R.C. 0 o -
OTHERS 10 20 100%
INTERISLAND ARRIVALS 0 0

Not Available
JAPAN e
KOREA e
UNITED STATES (INCLUDING GUAM) (| | e
PHILIPPINES | e
CHINA,P.RC. e
OTHERS e
ARRIVALS BY MONTH FY 2004 FY 2005 % CHANGE
TOTAL TO DATE 4,570 8,808 93%
October 631 849 35%
November 865 1,523 76%
December 722 1,240 72%
January 522 1,342 157%
February 727 1,520 109%
March 560 1,506 169%
April 543 828 52%
May 690
June 643
July 1,191
August 0
September 748
YEAR TOTAL 7,842 8,808

Source: Department of Labor and Immigration (Rota)

NOTE: Rota and Tinian reflect only those passengers who traveled directly from Guam
and whose initial point of entry are those islands. Interisland arrivals include passengers

who came to Rota and Tinian via Saipan.

* Does not include visitor arrival from Saipan to Rota.




VISITOR ARRIVALS TO TINIAN - APRIL 2005

Apr-04 Apr-05 % CHANGE

TOTAL ARRIVALS 4,553 4,006 -12%
ARRIVALS FROM GUAM 0 32

No Visitor Arrival
JAPAN o =
KOREA o =
UNITED STATES (INCLUDING GUAM) 31 -
TAIWAN o =
HONG KONG of -
PHILIPPINES (0] E—
CHINA, P.R.C. of -
OTHERS I
INTERISLAND ARRIVALS
OVERNIGHT VISITORS: 3,633 3,259 -10%
JAPAN 756 997 32%
KOREA 347 214 -38%
UNITED STATES (INCLUDING GUAM) 41 46 12%
TAIWAN 0 36 0 -
HONG KONG 19 24 26%
PHILIPPINES 0 2 -
CHINA, P.R.C. 2,043 1,604 -21%
SAIPAN 427 336 -21%
OTHERS 0 o -
DAY VISITORS 920 715 -22%
ARRIVALS BY MONTH FY 2004 FY 2005 % CHANGE
TOTAL TO DATE 36,255 28,391 -22%
October 5,847 5,657 -5%
November 4,672 7,282 56%
December 4,470 6,410 43%
January 6,472 720 -89%
February 5,173 20 -100%
March 5,068 4,396 -13%
April 4,553 4,006 -12%
May 7,712
June 917
July 627
August 5,172
September 5,054
YEAR TOTAL 55,737 28,391

Source: Department of Labor and Immigration (Tinian) & Division of Statistics (Tinian)

NOTE: Tinian and Rota reflect only those passengers who traveled directly from Guam
and whose initial point of entry are those islands. Interisland arrivals include passengers
who came to Rota and Tinian via Saipan.
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VISITOR ARRIVALS - APRIL 2005 vs. ARPIL 2004

JAPAN KOREA us GUAM HK CHINA OTHERS
BWAPR 04 28,472 4,827 1,400 1,782 164 1,996 954
BAPR 05 27,930 4,657 1,130 2,337 279 2,084 1,000
0% change -1.90% -3.52% -19.29% 31.14% 70.12% 4.41% 4.82%
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TOTAL JAPAN KOREA GUAM CHINA OTHERS
APRIL 2005 Apr-04 NO. % SHARE % CHGE Apr-04 NO. % SHARE % CHGE Apr-04 NO. % SHARE % CHGE Apr-04 NO. % SHARE % CHGE | Apr-04 NO. % SHARE % CHGE Apr-04 NO. % SHARE % CHGE
IMODE OF ARRIVAL 39,052 38,557 100.00% -1.27%! 28,114 27,428 100.00% -2.44% 4,825 4,656 100.00% -3.50%! 1,782 2,072 100.00%  16.27% 1,996 2,084 100.00% 4.41% 2,335 2,317 100.00% -0.77%
Air 38,491| 38,316 99.37% -0.45%| 28,114 27,428 100.00% 2.44% 4,825 4,656 100.00% -3.50%| 1,782 2,072 100.00%  16.27%| 1,996] 2,084  100.00% 4.41%| 1,774 2,076  89.60%  17.02%
Sea 561 241 0.63% _ -57.04% o) 0 0.00% - o) 0 0.00% -l o) 0 0.00% - o) 0 0.00% - 561 241 10.40% _ -57.04%
GENDER 38,491 38,316 100.00% -0.45%| 28,114 27,428 100.00% -2.44% 4,825 4,656 _100.00% -3.50%| 1,782 2,072 100.00% 16.27%| 1,996] 2,084 100.00% 4.41%| 1,774] 2,076 100.00%  17.02%
Male 20,465 19,963 52.10% -2.45%| 14,753 14,288  52.09% 3.15% 2,449 2,151  46.20% 12.17%| 1,088 1,258 60.71%  15.63%| 1,178] 1,004 52.50% -7.13% 997| 1,172 56.45%  17.55%
Female 18,000 18,333 47.85% 1.85%| 13,342 13,123  47.85% -1.64% 2,373] 2,503  53.76% 5.48% 694 813  39.24%  17.15% 816 990 47.50% 21.32% 775 904  43.55%  16.65%
Not Stated 26 20 0.05% _ -23.08%) 19| 17 0.06% _ -10.53% 3] 2 0.04% 33.33% o) 1 0.05% - 2 0 0.00% - 2 0 0.00% -
AGE GROUP (YEARS) 38,491 38,316 100.00% -0.45%| 28,114 27,428 100.00% -2.44% 4,825 4,656 _100.00% -3.50%| 1,782 2,072 100.00% 16.27%| 1,996] 2,084 100.00% 4.41%| 1,774] 2,076 100.00% _ 17.02%
Under 10 463] 115 0.30%  -75.16%) 109 11 0.04%  -89.91% 333 93 2.00% 72.07% 7 [ 0.00% -100.00% 1 0 0.00%  -100.00% 13| 11 0.53%  -15.38%
Under 13 3,327 3,958 10.33%  18.97% 2,799 3,083  11.24% 10.15% 248| 469  10.07% 89.11% 158 207 9.99%  31.01% 31 57 2.74% 83.87% 91 142 6.84%  56.04%
10-17 167 6 0.02%  -96.41% 81 3 0.01%  -96.30% 84 3 0.06%  -96.43% 0| 9} 0.00%  #DIV/O! 1 0 0.00% 1 0 0.00% -100.00%)
13-15 451] 569 1.49%  26.16% 378 447 1.63% 18.25% 7| 15 0.32%  114.29% 41 60 2.90%  46.34% 2| 7 0.34%  250.00% 23 40 1.93%  73.91%
16-19 497, 551 1.44%  10.87% 416 455 1.66% 9.38%) 6| 6 0.13% 0.00% 40 46 2.22%  15.00% 5| 11 0.53%  120.00% 30 33 1.59%  10.00%
18-19 27 6 0.02%  -77.78%, 16| 4 0.01%  -75.00% 9| 1 0.02% 88.89% 0| [ 0.00% 1 0 0.00%  -100.00% 1 1 0.05% 0.00%
20-24 2,853 2,772 7.23% -2.84% 2,443 2,263 8.25% 7.37% 135 129 2.77% -4.44% 96 138 6.66%  43.75% 76 111 5.33% 46.05% 103 131 6.31%  27.18%
25-29 5,856/ 5,860 15.29% 0.07% 4,492/ 4,125  15.04% -8.17% 787| 952  20.45% 20.97% 120 183 8.83%  52.50% 249 381 18.28% 53.01% 208] 219 10.55% 5.29%
30-34 6,250 6,315 16.48% 1.04% 4,350 4,145  15.11% -4.71% 1,072 1,277 27.43% 19.12% 235 232 11.20%  -1.28% 331 389 18.67% 17.52% 262 272 13.10% 3.82%
35-39 4,807, 4,859 12.68% 1.08% 3,332 3,335 12.16% 0.09% 727 705  15.14% -3.03% 221 236  11.39% 6.79%) 311 333 15.98% 7.07%) 216 250 12.04%  15.74%
40-44 3,610 3,443 8.99% -4.63% 2,328 2,335 8.51% 0.30% 484 325 6.98%  -32.85% 235 275  13.27%  17.02%) 362 263 12.62% -27.35% 201] 245  11.80%  21.89%
45-49 2,606 2,479 6.47% -4.87% 1,625 1,666 6.07% 2.52% 343| 194 4.17%  -43.44% 194 225  10.86%  15.98% 269 202 9.69% -24.91% 175 192 9.25% 9.71%
50-54 2,567 2,350 6.13% -8.45% 1,795 1,594 5.81%  -11.20%) 223 164 3.52% 26.46% 176 222 10.71%  26.14% 205 159 7.63% -22.44% 168 211 10.16%  25.60%
55-59 2,108 2,126 5.55% 0.85% 1,625 1,649 6.01% 1.48%) 159 116 2.49% 27.04% 115 122 5.89% 6.09%| 90 91 4.37% 1.11%) 119 148 7.13%  24.37%
60 & Over 2,858 2,860 7.46% 0.07% 2,296 2,269 8.27% -1.18% 203| 204 4.38% 0.49% 142 126 6.08% -11.27% 58 80 3.84% 37.93% 159 181 8.72%  13.84%
Not Stated 44 47 0.12% 6.82% 29 44 0.16% 51.72% 5| 3 0.06% _ -40.00% 2] 0 0.00% -100.00% 4 0 0.00% _ -100.00% 4 0 0.00% _ -100.00%|
PURPOSE OF VISIT 26,924 26,153 100.00% -2.86%! 19,189 18,299 100.00% -4.64% 2,930 2,596 100.00% -11.40% 1,373 1,587 100.00%  15.59% 1,979 2,072 100.00% 4.70% 1,453 1,599 100.00% 10.05%
|Pleasure 24,904 24,226 92.63% -2.72% 18,956 18,027  98.51% -4.90% 2,793 2,495 96.11% -10.67% 566 706 44.49% 24.73% 1,926 1,997 96.38% 3.69%)| 663 1,001 62.60% 50.98%
Business 1,416 1,563 5.98% 10.38% 155 195 1.07% 25.81%) 99 59 2.27% -40.40% 664 797 50.22% 20.03%) 41 49 2.36% 19.51% 457, 463 28.96% 1.31%
Other 604 364 1.39%  -39.74% 78 77 0.42% -1.28% 38 42 1.62% 10.53% 143 84 5.29% -41.26% 12 26 1.25%  116.67%) 333 135 8.44%  -59.46%
FREQUENCY OF VISIT 26,924] 26,153 100.00% -2.86%| 19,189 18,299 100.00% -4.64% 2,930 2,596 100.00%  -11.40%| 1,373 1,587 100.00%  15.59%| 1,979 2,072 100.00% 4.70%]| 1,453] 1,599 100.00% __ 10.05%
First Visit 14,680 13,769 52.65% -6.21% 9,768 9,027 49.33% -7.59% 2,132 1,939  74.69% -9.05% 158 203 12.79% 28.48%| 1,923] 1,760 84.94% -8.48% 699 840 52.53%  20.17%
Revisit 9,189 9,565 36.57% 4.09% 6,992 7,251 39.63% 3.70%) 728| 561  21.61%  -22.94% 881 1,079  67.99%  22.47% 35 93 4.49%  165.71% 553 581  36.34% 5.06%
Not Stated 3,055 2,819 10.78% -7.73% 2,429 2,021 11.04% _ -16.80% 70 96 3.70% 37.14% 334 305 19.22% _ -8.68% 21 219 10.57%  942.86% 201 178 11.13%  -11.44%
TRAVEL ARRANGEMENT 26,924 26,153 100.00% -2.86%! 19,189 18,299 100.00% -4.64% 2,930 2,596 100.00% -11.40% 1,373 1,587 100.00%  15.59% 1,979 2,072 100.00% 4.70% 1,453 1,599 100.00% 10.05%
Individual Arranged 4,442 4,538 17.35% 2.16% 2,153 2,183 11.93% 1.39% 1,135 1,064 40.99% -6.26% 570 634 39.95% 11.23% 13 25 1.21% 92.31% 571 632 39.52% 10.68%
Packaged Tour 14,820 13,442 51.40% -9.30% 11,341 10,671  58.31% -5.91% 1,296 966 37.21% -25.46% 66 88 5.55% 33.33%| 1,869 1,399 67.52% -25.15%| 248 318 19.89% 28.23%
Business Trip 3,587 3,500 13.38% -2.43% 2,760 2,521 13.78% -8.66% 208 225 8.67% 8.17% 314 413 26.02% 31.53% 39 81 3.91% 107.69% 266 260 16.26% -2.26%
Group Tour 1,493 1,662 6.35% 11.32% 1,256 1,365 7.46% 8.68%)| 122 132 5.08% 8.20% 51 92 5.80% 80.39%) 0| 11 0.53% 64 62 3.88% -3.13%
Other 146 293 1.12%  100.68% 32 86 0.47% 168.75% 36 60 2.31% 66.67% 33 56 3.53% 69.70%)| 0| 33 1.59% - 45 58 3.63% 28.89%
Not Stated 2,436 2,718 10.39% 11.58% 1,647 1,473 8.05% -10.56%| 133 149 5.74% 12.03% 339 304 19.16%  -10.32%| 58 523 25.24% 801.72% 259 269 16.82% 3.86%
TRAVEL COMPANION 22,248 16,245 2,162 1,125 1,526 1,190
Spouse 4,420 5,197 2336%  17.58% 3,740 3,833 23.59% 2.49%) 438 976  45.14%  122.83% 114 115  10.22% 0.88% 3] 126 8.26%  4100.00% 125 147  12.35%  17.60%
Children 2,555 2,889 12.99%  13.07% 2,247 2,374  14.61% 5.65%| 152 284  13.14% 86.84% 84 109 9.69%  29.76% 3| 24 1.57%  700.00%| 69 98 8.24%  42.03%,
Parents/Grandparents 725 976 4.39%  34.62% 657 762 4.69% 15.98% 30 123 5.69%  310.00% 11/ 19 1.69%  72.73% 5| 19 1.25%  280.00%) 22 53 4.45%  140.91%
Other Family Members/relatives 1,167 1,351 6.07%  15.77% 996 1,086 6.69% 9.04% 43 108 5.00%  151.16% 73 83 7.38%  13.70% 0| 6 0.39% 55 68 5.71%  23.64%
Business Associates 4,124, 4,431 19.92% 7.44% 3,535 3,512  21.62% -0.65% 266 353  16.33% 32.71% 152 191  16.98%  25.66% 8| 179 11.73% 2137.50% 163 196  16.47%  20.25%
Friends 6,790 6,960 31.28% 2.50% 6,257 6,086  37.46% -2.73% 190 352 16.28% 85.26% 128 172 15.29%  34.38% 3| 50 3.28%  1566.67%) 212 300 25.21%  41.51%
Tour Group 3,088 2,642 11.88%  -14.44% 1,394 1,243 7.65%  -10.83%) 189 189 8.74% 0.00%: 20 35 3.11%  75.00%| 1,445| 1,103 72.28% -23.67% 40 72 6.05%  80.00%
Alone 1,689 2,065 9.28%  22.26% 787 926 5.70% 17.66% 135 182 8.42% 34.81% 389 517  45.96%  32.90% 6| 50 3.28%  733.33%) 372 390  32.77% 4.84%
Not Stated 3,399 3,429 15.41% 0.88% 2,117 1,962 12.08% -7.32% 99 168 7.77% 69.70% 436 446 39.64% 2.29%) 422 528 34.60% 25.12% 325 325  27.31% 0.00%,
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TOTAL JAPAN KOREA GUAM CHINA OTHERS

APRIL 2005 Apr-04 NO. % SHARE % CHGE| Apr-04 NO. % SHARE % CHGE| Apr-04 NO. % SHARE % CHGE| Apr-04 NO. % SHARE % CHGE| Apr-04 NO. % SHARE % CHGE| Apr-04 NO. % SHARE % CHGE

TRAVEL PLANS 23,642 16,833 2,492 1,331 1,600 1,386
Pleasure 18,265 17,310 73.22% -5.23%| 12,846 12,473 74.10% -2.90% 2,500 2,033 81.58%  -18.68% 417] 502  37.72% 20.38%| 1,908 1,496 93.50% -21.59% 594 806  58.15%  35.69%)
Business 1,187 1,401 5.93%  18.03% 200 238 1.41% 19.00% 74 64 2.57%  -13.51% 503 646  48.53%  28.43% 31 63 3.94%  103.23%) 379 390  28.14% 2.90%
Golf 2,638 2,403 10.16% -8.91% 2,271 2,173  12.91% -4.32% 258| 124 4.98%  -51.94% 58 33 2.48% -43.10% 2| 1 0.06% -50.00% 49 72 5.19%  46.94%
Dive 2,825 2,676 11.32% -5.27% 2,658 2,479  14.73% -6.73% 70 112 4.49% 60.00% 16| 9 0.68% -43.75% 0| 10 0.63% - 81 66 4.76%  -18.52%
Convention 163 86 0.36%  -47.24% 71 43 0.26%  -39.44% 36 8 0.32%  -77.78%, 19| 16 1.20% -15.79% 1 0 0.00% - 36 19 1.37%  -47.22%
Company Trip 2,410 2,142 9.06%  -11.12% 2,312 1,988 11.81%  -14.01% 55 69 2.77% 25.45% 22 32 2.40%  45.45% 1 20 1.25%  1900.00%| 20 33 2.38%  65.00%,
Honeymoon 599 752 3.18% 25.54% 392 300 1.78% -23.47%) 199 409 16.41% 105.53% 3 5 0.38% 66.67%)| 0| 24 1.50% = 5 14 1.01%  180.00%
Get Married 503 518 2.19% 2.98% 492, 291 1.73% -40.85%) 6| 8 0.32% 33.33% 0 2 0.15% 0| 202 12.63% 5 15 1.08%  200.00%
Memorial Service 45 488 2.06% 984.44% 22 48 0.29% 118.18% 5| 8 0.32% 60.00% 14! 20 1.50%  42.86%| 0| 376 23.50% - 4 36 2.60%  800.00%
Visit Friends 671 816 3.45% 21.61% 192 206 1.22% 7.29% 78 50 2.01% -35.90% 171 203 15.25% 18.71% 2 135 8.44%  6650.00% 228 222 16.02% -2.63%
Sports 389 442 1.87% 13.62% 275 241 1.43% -12.36%) 10 13 0.52% 30.00% 52 86 6.46% 65.38%) 0| 48 3.00% 52 54 3.90% 3.85%
Other 752 539 2.28% -28.32% 393 281 1.67% -28.50%) 35 22 0.88% -37.14% 81 96 7.21% 18.52% 6| 28 1.75% 366.67% 237 112 8.08% -52.74%
Not Stated 2,161 2,511 10.62% _ 16.20% 1,562 1,466 8.71% -6.15% 86 104 4.17% 20.93% 283 256 19.23%  -9.54%) 40 472 29.50% _ 1080.00% 190 213 1537%  12.11%

TRAVEL MOTIVATION 23,029 16,461 2,453 1,236 1,537 1,342
Newspaper 207 379 1.65%  83.09% 114 286 1.74%  150.88%) 75 56 2.28%  -25.33% 4] 6 0.49%  50.00% 5] 15 0.98%  200.00% 9 16 119%  77.78%
Magazi 963 836 3.63%  -13.19% 867 724 4.40%  -16.49% 70 39 1.59%  -44.29% 3] 6 0.49% 100.00% 1 17 1.11%  1600.00%) 22 50 3.73%  127.27%
Travel Agent 7,568 6,395 27.77% -15.50% 4,079 3,614 21.95% -11.40%)| 1,442 1,127 45.94% -21.84% 27 32 2.59% 18.52% 1,882 1,377 89.59% -26.83%) 138 245 18.26% 77.54%
Climate 4,143 3,988 17.32% -3.74% 3,945 3,786  23.00% -4.03% 127 98 4.00% -22.83% 9 7 0.57% -22.22% 2| 4 0.26% 100.00% 60 93 6.93% 55.00%
Price 3,865 3,633 15.78% -6.00% 3,772 3,511 21.33% -6.92% 39 46 1.88% 17.95% 22 17 1.38% -22.73%| 1 8 0.52% 700.00% 31 51 3.80% 64.52%
Short 4,669 4,393 19.08% -5.91% 4,383 4,104  24.93% -6.37% 162 153 6.24% -5.56% 70 69 5.58%  -1.43% 0| 6 0.39% - 54 61 4.55%  12.96%
Reading 157 138 0.60% -12.10% 100 80 0.49% -20.00%| 26 12 0.49% -53.85% 1 3 0.24% 200.00% 0| 1 0.07% 30 42 3.13% 40.00%
Flyer 1,481 1,249 5.42%  -15.67% 1,244 1,021 6.20%  -17.93%) 177 137 5.58%  -22.60% 4 5 0.40%  25.00% 0| o} 0.00% - 56 86 6.41%  53.57%
Friends / Relatives 4,029 3,800 16.50% -5.68% 2,877 2,628 15.97% -8.65% 414 347  14.15%  -16.18% 376 417  33.74%  10.90%) 8| 38 2.47%  375.00%) 354 370  27.57% 4.52%
TV / Radio 125 131 0.57% 4.80% 88 90 0.55% 2.27%) 16 21 0.86% 31.25% 4 6 0.49%  50.00% 3| 2 0.13% -33.33% 14/ 12 0.89%  -14.29%,
Prior Trip 3,705 3,939 17.10% 6.32% 3,107 3,392 20.61% 9.17% 283 217 8.85%  -23.32% 168 181  14.64% 7.74%| 8| 6 0.39% -25.00% 139 143 10.66% 2.88%
Other 3,386 3,220 13.98% -4.90% 1,997 1,700 10.33%  -14.87% 312 337  13.74% 8.01% 553 666  53.88%  20.43% 21 70 4.55%  233.33% 503] 447  33.31%  -11.13%
Web 1,469 1,088 8.63%  35.33% 1,323 1,609 9.77% 21.62% 80 249  10.15%  211.25% 11/ 28 2.27% 154.55% 0| 32 2.08% - 55 70 5.22%  27.27%
Not Stated 2,780 3,124 13.57%  12.37% 2,061 1,838 11.17% _ -10.82% 127 143 5.83% 12.60% 294 351 28.40%  19.39%) 54 535 34.81%  890.74% 244 257 19.15% 5.33%,
OCCUPATION 26,924] 26,153 100.00% -2.86%| 19,189 18,299 100.00% -4.64% 2,930 2,596 100.00% _ -11.40%| 1,373 1,587  100.00% _ 15.59%| 1,979] 2,072 _ 100.00% 4.70%| 1,453] 1,509 100.00% __ 10.05%
Leg & Manager 2,320 2,481 9.49% 6.94% 1,922 2,086 11.40% 8.53% 81 51 1.96%  -37.04% 171 192 12.10% 12.28% 20 28 1.35% 40.00% 126 124 7.75% -1.59%
Professional 4,731 4,031 15.41%  -14.80% 1,421 1,329 7.26% -6.47% 691 644  24.81% -6.80% 288 380 23.94% 31.94%| 1,835 1,181 57.00% -35.64% 496 497  31.08% 0.20%
Technicians 1,759 1,568 6.00%  -10.86% 1,410 1,092 5.97%  -22.55% 197 203 7.82% 3.05% 76 125 7.88%  64.47% 3| 57 2.75%  1800.00% 73 91 5.69%  24.66%
Clerk 7,753 7,527 28.78% -2.92% 6,867 6,608  36.11% 3.77% 805 655  25.23%  -18.63% 33 42 2.65%  27.27% 9| 151 7.29%  1577.78%| 39 71 4.44%  82.05%
Service 2,355 2,167 8.29% -7.98% 1,894 1,707 9.33% -9.87% 376 352 13.56% -6.38% 34 59 3.72%  73.53% 14 11 0.53% -21.43% 37 38 2.38% 2.70%
Skilled 75 84 0.32%  12.00%, 62 71 0.39% 14.52% 4 7 0.27% 75.00% 2 2 0.13% 0.00% 0| 1 0.05% - 7 3 0.19%  -57.14%
Craftsman 40 69 0.26%  72.50% 16| 15 0.08% -6.25% 2| 3 0.12% 50.00% 6 18 1.13% 200.00% 1 0.19%  300.00% 15| 29 1.81%  93.33%
Plant Operator 257| 280 1.07% 8.95% 223 243 1.33% 8.97% 25 22 0.85%  -12.00% 4 7 0.44%  75.00% 0| 4 0.19% 5 4 0.25%  -20.00%
Entry Level 93 60 0.23%  -35.48% 28 15 0.08%  -46.43% 47 36 1.39%  -23.40% 7 3 0.19% -57.14% 1 2 0.10%  100.00% 10| 4 0.25%  -60.00%,
Armed Forces 135 169 0.65%  25.19% 15| 22 0.12% 46.67% 19 37 1.43% 94.74% 53 41 2.58% -22.64% 0| 0 0.00% - 48 69 4.32%  43.75%
Homemaker 1,336 1,221 4.67% -8.61% 1,071 981 5.36% -8.40% 196 181 6.97% -7.65% 30 25 1.58% -16.67% 1 8 0.39%  700.00% 38 26 1.63%  -31.58%
753 756 2.89% 0.40% 544, 545 2.98% 0.18% 79 77 2.97% -2.53% 62 63 3.97% 1.61%| 35 23 1.11% -34.29% 33 48 3.00%  45.45%
Retirees 768 809 3.09% 5.34% 640 665 3.63% 3.91%) 34 26 1.00%  -23.53% 47 52 3.28%  10.64% 2 10 0.48%  400.00% 45 56 3.50%  24.44%
Other 976 926 3.54% -5.12% 656 517 2.83%  -21.19%| 128 108 4.16%  -15.63%, 102 112 7.06% 9.80%) 8| 43 2.08%  437.50%) 82 146 9.13%  78.05%,
Not Stated 3,573 4,005 15.31%  12.09% 2,420 2,403 13.13% -0.70% 246 194 7.47%  -21.14% 458 466 29.36% 1.75%) 50 549 26.50%  998.00% 399 393 24.58% -1.50%
LENGTH OF STAY (NIGHTS) 128,158] 129,253 0.85%| 93,465 91,713 -1.87%| 17,288 17,366 0.45%| 3,546 4,920 38.75%| 6.568] 7,056 7.43%| 7.201] 8,198 12.44%
Avg. Length of Stay (Nights) 3.33 3.37 1.32% 3.32 3.34 0.58%| 3.58] 3.73 4.10%! 1.99! 2.37 19.33% 3.29 3.39 2.89% 4.11] 3.95 -3.92%




VISITOR PROFILE

This section provides a summary of key trends from
Japan for the month of April 2005.

JAPAN

[ | In April 2005, the gender
breakdown was 52 percent males and 48
percent females. Both genders showed a
decline in arrivals for the month compared to
the same month last year. Males showed a
decline of 3.15 percent and females declined
by 1.64 percent comapred to April 2004.
Unlike the previous months, the largest age
group was the 30-34, accounting for 15.11
percent of the total arrivals from Japan,
followed closely by the 25-29 age group which
captured 15.04 percent. In terms of arrivals,
the 19 and under was the only age group that
posted growth of 5 percent for the month
compared to April 2004. This age group also is
the third largest market indicated a popular
month for family travel.

[ | Almost half (49.33%) of our visitors were on
their first visit to the CNMI. 39.63 percent had
visited the CNMI before, a 3.70 percent
increase compared to April 2004.

[ | 37.46 percent of our visitors from Japan
indicated that they were accompanied by
friend(s). Spouse was the second selection
followed by business associates. However, in
terms of arrivals, traveling alone posted the
highest increase of 17.66 percent compared to
April 2004. Travelling with parents/
grandparents also posted an increase of 15.98
percent for the month compared to April 2004.

| Packaged tours continued to be the main type
of travel arrangement. Group tours and FIT
travel were the only selections that received
an increase of 8.68 percent and 1.39 percent
respectively compared to April 2004.

| The top four selections in travel plans during
their stay included pleasure (74.10%), diving
(14.73%), golf (12.91%), and company
trip (11.81%).

[ | The most popular factors in choosing the CNMI
were short flight time (24.93%), followed
closely by climate (23%), travel agents
(21.95%), and price (21.33%).
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VISITOR PROFILE

This section provides a summary of key trends from
Korea for the month of April 2005.

KOREA

In April 2005, there were more females than
males. The gender distribution was 54 percent
females and 46 percent males visitors from
Korea. Females experienced 5.48 percent growth
in arrivals for the month compared to the
previous month last year. The largest age group
was the 30-34, which captured 27.43 percent of
the total arrivals from Korea. The second largest
age group was followed by the 25-29 age group
captured 20.45 percent of the Korean market.
Females dominated the 20-29 age category,
accounting for 70 percent of the arrivals from
this age group. The 25-29 and 30-34 age groups
recorded the highest increase of 20.97 and 19.12
percentrespectively compared to April 2004.

74.659percent of our visitors were on their first
visit to the CNMI. 21.61 percent had visited the
CNMI before.

Spouse, business associates and friends were the
top three selections in travel companion.

The top four selections in travel plans during
their stay included pleasure (81.58%), honeymoon
(16.41%), golf (4.98%), and diving (4.49%).
Honeymoon and diving received the highest
growth rate of105.53 percent and 60.00 percent
respectively compared to April 2004.

The most popular factors in choosing the CNMI
were travel agents (45.94%), followed by
friends/relatives (14.15%), previous trip
(8.85%) and short flight time (6.24%).
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